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After 135 years, The Spokesman-Review remains the most trusted and most used source of 
news and information in and about Spokane and the Inland Northwest. Each week we connect 
with more than 275,000 readers in our region through an array of digital and print products. 
We foster informed public discussion in the interest of good governance, prosperity and quality 
of life. We remain our region’s No.1 business resource, helping our customers connect with 
their customers with our vast portfolio of advertising products, marketing services and media 
planning expertise.
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2018 Sunday & Daily Display Ad Pricing 

Display ad pricing is based on the advertisers’ quarterly expenditure, the number of ads run in a given time 
period (Ads/week, Ads/month or Ads/Quarter), the product(s) in which the ad is run, and finally whether the ad 
is run in a *Daily product or a Sunday product.  
 
If your advertising campaign is targeted for short or longer term results, we have effective frequency pricing 
designed to get you results. Whether you want results in a week, a month or a quarter our programs are 
designed to help you get the most from your advertising budget. Because multi-channel advertising increases 
effectiveness, we further incentivize advertisers to purchase a mix of products to increase reach and enhance 
results. 

 

These Sunday and Daily rates are used when the advertiser purchases 
Main News or Northwest News and no other product mix 

 
Retail 

 
Open  

 
3 Ads / Week 

 
8 Ads / Month 

 
16 Ads / Quarter 

Product Quarterly  
Investment Level 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color      
CPI 

 

Space 
CPI 

Color 
CPI 

 

Space 
CPI 

Color      
CPI 

Sunday E - $0 to $2999 
 

$67.22 $9.50 
 

$40.34 $5.70 
 

$31.60 $4.47 
 

$25.55 $3.61 
Sunday D - $3000 to $5999 

 
$60.50 $8.55 

 
$36.30 $5.13 

 
$28.43 $4.02 

 
$22.99 $3.25 

Sunday C - $6000 to $8999 
 

$57.14 $8.08 
 

$34.28 $4.85 
 

$26.85 $3.80 
 

$21.72 $3.07 
Sunday B - $9000 to $14999 

 
$55.13 $7.79 

 
$33.07 $4.68 

 
$25.91 $3.66 

 
$20.94 $2.96 

Sunday A - $15000+ 
 

$53.10 $7.51 
 

$31.86 $4.50 
 

$24.96 $3.53 
 

$20.18 $2.85 
Daily E - $0 to $2999 

 
$53.10 $7.51 

 
$31.86 $4.50 

 
$24.96 $3.53 

 
$20.18 $2.85 

Daily D - $3000 to $5999 
 

$47.80 $6.76 
 

$28.68 $4.06 
 

$22.46 $3.18 
 

$18.16 $2.57 
Daily C - $6000 to $8999 

 
$45.14 $6.38 

 
$27.09 $3.83 

 
$21.22 $3.00 

 
$17.16 $2.43 

Daily B - $9000 to $14999 
 

$43.54 $6.16 
 

$26.12 $3.69 
 

$20.47 $2.89 
 

$16.55 $2.34 
Daily A - $15000+ 

 
$41.95 $5.93 

 
$25.17 $3.56 

 
$19.71 $2.79 

 
$15.95 $2.25 

 
 

These Sunday and Daily rates may be used when the advertiser 
purchases a portfolio mix of 1 or more enhancer products 

 
Retail 

 
Open  

 
3 Ads / Week 

 
8 Ads / Month 

 
16 Ads / Quarter 

Product Quarterly  
Investment Level 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

Sunday Enhanced E - $0 to $2999 
 

$57.14 $8.08 
 

$34.28 $4.85 
 

$26.85 $3.80 
 

$21.72 $3.07 
Sunday Enhanced D - $3000 to $5999 

 
$51.42 $7.27 

 
$30.85 $4.36 

 
$24.17 $3.42 

 
$19.54 $2.76 

Sunday Enhanced C - $6000 to $8999 
 

$48.57 $6.87 
 

$29.14 $4.12 
 

$22.83 $3.23 
 

$18.46 $2.61 
Sunday Enhanced B - $9000 to $14999 

 
$46.85 $6.62 

 
$28.12 $3.98 

 
$22.03 $3.11 

 
$17.80 $2.52 

Sunday Enhanced A - $15000+ 
 

$45.14 $6.38 
 

$27.08 $3.83 
 

$21.22 $3.00 
 

$17.16 $2.43 
Daily Enhanced E - $0 to $2999 

 
$46.73 $6.61 

 
$28.04 $3.96 

 
$21.96 $3.11 

 
$17.76 $2.51 

Daily Enhanced D - $3000 to $5999 
 

$42.07 $5.95 
 

$25.24 $3.57 
 

$19.78 $2.80 
 

$15.99 $2.26 
Daily Enhanced C - $6000 to $8999 

 
$39.72 $5.62 

 
$23.83 $3.37 

 
$18.67 $2.64 

 
$15.10 $2.13 

Daily Enhanced B - $9000 to $14999 
 

$38.32 $5.42 
 

$22.99 $3.25 
 

$18.01 $2.55 
 

$14.57 $2.06 
Daily Enhanced A - $15000+ 

 
$36.92 $5.22 

 
$22.15 $3.13 

 
$17.36 $2.45 

 
$14.03 $1.98 

*Daily is defined as a Monday, Tuesday, Wednesday, Thursday, Friday or Saturday. 

 

Some restrictions apply; please consult with your sales executive. 

 

2018 SUNDAY & DAILY DISPLAY AD PRICING

Two Spokane police officers escaped a hail a

gunfire Tuesday night as they sat in their patrol car

in Hillyard. They were able to return fire and killed

a violent felon.Neither officer was injured. The suspect was a

man in his 50s with an extensive criminal history,

according to Spokane Police Chief Craig Meidl.

The shooting occurred about 90 minutes after

police were first called to the home in the 2900

block of East Rowan Avenue around 6:30 p.m. for a

dispute between roommates, one of whom had a

gun.
When the reporting roommate called 911, police

said, the dispatcher could hear gunshots in the 

MAN SHOOTS ATPOLICE, KILLEDWHEN OFFICERSRETURN FIRE

See SHOOTING, 11

From staff reports

Police investigating reporteddomestic violence at home
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Some sunshine
� 40 � 29

Classifieds....Northwest 9 Comics ......Food 6 Bridge...Northwest 11 Movies .......Food 4 Obituaries ....Northwest 5 Opinion.....Northwest 4

This one-pot recipe is packed with festive 

colors and makes a filling fall dinner. FOOD, 1

ITALIAN SAUSAGETORTELLINI SOUP
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Before you dismiss the idea
of wintertime blues as some
weak-kneed nonsense foisted
on us hardy Northwesterners
by trembling transplanted Cali-
fornians, you might want to
consider this: We all know that
the farther north you are, the
less sunlight you see this time
of year.

But some of us forget just
how far north Spokane is. So let
me remind you.Spokane is farther north than

Montreal, Toronto, Ottawa and

Halifax.
That’s right. In terms of lati-

tude, Spokane is north of parts
of the Canadian provinces of
Ontario, Quebec, New Brun-
swick, Nova Scotia, Prince Ed-
ward Island and Newfoun-
dland.

That’s pretty far north.Remember the classic NFL
Films treatment of that 1967
Packers vs. Cowboys “Ice
Bowl” game played in subzero
temperatures on “the frozen
tundra” of Green Bay’s Lam-

WINTERTIME BLUES ARE A VERY REAL PROBLEM

FOR A LOT OF PEOPLE IN NORTHERN LATITUDES,

BUT SPOKANE’S OUTDOOR OFFERINGS CAN HELP

SPOKESMANCOLUMNIST

PAULTURNER

GETTY IMAGES/ISTOCKPHOTO

FALLS

WHENDARKNESS

See BLUES, 11

WASHINGTON ATTORNEY GENERALFILES SUIT AGAINST UBERRide-hailing firm waited more than a year to reveal 

it had been hacked, a data breach that potentially

left both drivers and customers at risk. NEWS, 8ENERGY COUNCIL TO INSLEE:REJECT VANCOUVER OIL TERMINAL
State energy council voted to recommend against

the Vancouver Energy terminal proposed for a

location along the Columbia River. NORTHWEST, 1

Fred Preston was working as a
roofer in 1991 when then Volun-
teers of America director Ken
Trent recruited him to provide a
strong back to help set up the
Christmas Bureau.He drove a truck, carried tables

and performed other tasks for one
day. “I helped them set up,” he
said. “I had no idea what they
were doing.”The next year, Trent made the

same request. Preston agreed but
asked what the Christmas Bureau
was all about. He’s been volun-
teering with the Bureau every
year since.“I hung on and started helping

them out,” he said. “That’s when I
realized that Ken had given me something I’d nev-

er had in my whole life, to give somebody some-

thing and expect nothing in return.”
Preston didn’t retire from roofing until 2012 af-

By Nina CulverTHE SPOKESMAN-REVIEW

Retired roofer has beenhelping each year since 1991

Volunteer findstrue meaningof Christmas inwork at Bureau

See VOLUNTEER, 11

CHRISTMASFUND 2017
RAISED:$60,954.68
GOAL:

$525,000
HOW TO DONATE:News, 11

- A 1 Main

MAN SHOOTS ATPOLICE, KILLEDWHEN OFFICERS

Spokane, Washington
Spokane, Washington

Enhanced Print Products that work with Daily & Sunday Enhanced pricing. 
 
 For pricing of these products please call your Sales Executive at 509-459-5095, or you can also visit us at 
spokesman.com/advertising/ 
 

Enhancer 
Products 

Days Available 

Family Mondays 
Health Tuesdays 
Business Tuesdays - Sundays 
Today Wednesday, Thursday, Saturday, Sunday 
Pinch Wednesdays & Sundays 
Outdoors Thursdays 
North Voice Thursdays 
South Voice Thursdays 
Valley Voice Thursdays 
Spokane 7 Fridays 
Sports  7 days a week 
Classifieds 7 days a week 
Sticky Note Ads 7 days a week 
Preprints Wednesday, Thursday, Friday, Sunday 
Evercannabis Last Friday of every month 
Special Sections See Specials Sections Calendar 
Platinum See Platinum Calendar 

 

 

 

 

 

 

 

 

 

Sticky Note Ads  10,000 24,000 50,000 100,000 
3" x 3" Full color F&B - Main News $82.00 $55.50 $48.50 $44.00 
3" x 3" Full color F&B - Other Section $77.00 $50.50 $43.50 $39.00 
10,000 print minimum – 15 business days in advance for artwork –  
Discounts apply for frequency of distribution – call your Sales Executive at 509-459-5095 

2018 Sunday & Daily Display Ad Pricing 

Display ad pricing is based on the advertisers’ quarterly expenditure, the number of ads run in a given time 
period (Ads/week, Ads/month or Ads/Quarter), the product(s) in which the ad is run, and finally whether the ad 
is run in a *Daily product or a Sunday product.  
 
If your advertising campaign is targeted for short or longer term results, we have effective frequency pricing 
designed to get you results. Whether you want results in a week, a month or a quarter our programs are 
designed to help you get the most from your advertising budget. Because multi-channel advertising increases 
effectiveness, we further incentivize advertisers to purchase a mix of products to increase reach and enhance 
results. 

 

These Sunday and Daily rates are used when the advertiser purchases 
Main News or Northwest News and no other product mix 

 
Retail 

 
Open  

 
3 Ads / Week 

 
8 Ads / Month 

 
16 Ads / Quarter 

Product Quarterly  
Investment Level 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color      
CPI 

 

Space 
CPI 

Color 
CPI 

 

Space 
CPI 

Color      
CPI 

Sunday E - $0 to $2999 
 

$67.22 $9.50 
 

$40.34 $5.70 
 

$31.60 $4.47 
 

$25.55 $3.61 
Sunday D - $3000 to $5999 

 
$60.50 $8.55 

 
$36.30 $5.13 

 
$28.43 $4.02 

 
$22.99 $3.25 

Sunday C - $6000 to $8999 
 

$57.14 $8.08 
 

$34.28 $4.85 
 

$26.85 $3.80 
 

$21.72 $3.07 
Sunday B - $9000 to $14999 

 
$55.13 $7.79 

 
$33.07 $4.68 

 
$25.91 $3.66 

 
$20.94 $2.96 

Sunday A - $15000+ 
 

$53.10 $7.51 
 

$31.86 $4.50 
 

$24.96 $3.53 
 

$20.18 $2.85 
Daily E - $0 to $2999 

 
$53.10 $7.51 

 
$31.86 $4.50 

 
$24.96 $3.53 

 
$20.18 $2.85 

Daily D - $3000 to $5999 
 

$47.80 $6.76 
 

$28.68 $4.06 
 

$22.46 $3.18 
 

$18.16 $2.57 
Daily C - $6000 to $8999 

 
$45.14 $6.38 

 
$27.09 $3.83 

 
$21.22 $3.00 

 
$17.16 $2.43 

Daily B - $9000 to $14999 
 

$43.54 $6.16 
 

$26.12 $3.69 
 

$20.47 $2.89 
 

$16.55 $2.34 
Daily A - $15000+ 

 
$41.95 $5.93 

 
$25.17 $3.56 

 
$19.71 $2.79 

 
$15.95 $2.25 

 
 

These Sunday and Daily rates may be used when the advertiser 
purchases a portfolio mix of 1 or more enhancer products 

 
Retail 

 
Open  

 
3 Ads / Week 

 
8 Ads / Month 

 
16 Ads / Quarter 

Product Quarterly  
Investment Level 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

Sunday Enhanced E - $0 to $2999 
 

$57.14 $8.08 
 

$34.28 $4.85 
 

$26.85 $3.80 
 

$21.72 $3.07 
Sunday Enhanced D - $3000 to $5999 

 
$51.42 $7.27 

 
$30.85 $4.36 

 
$24.17 $3.42 

 
$19.54 $2.76 

Sunday Enhanced C - $6000 to $8999 
 

$48.57 $6.87 
 

$29.14 $4.12 
 

$22.83 $3.23 
 

$18.46 $2.61 
Sunday Enhanced B - $9000 to $14999 

 
$46.85 $6.62 

 
$28.12 $3.98 

 
$22.03 $3.11 

 
$17.80 $2.52 

Sunday Enhanced A - $15000+ 
 

$45.14 $6.38 
 

$27.08 $3.83 
 

$21.22 $3.00 
 

$17.16 $2.43 
Daily Enhanced E - $0 to $2999 

 
$46.73 $6.61 

 
$28.04 $3.96 

 
$21.96 $3.11 

 
$17.76 $2.51 

Daily Enhanced D - $3000 to $5999 
 

$42.07 $5.95 
 

$25.24 $3.57 
 

$19.78 $2.80 
 

$15.99 $2.26 
Daily Enhanced C - $6000 to $8999 

 
$39.72 $5.62 

 
$23.83 $3.37 

 
$18.67 $2.64 

 
$15.10 $2.13 

Daily Enhanced B - $9000 to $14999 
 

$38.32 $5.42 
 

$22.99 $3.25 
 

$18.01 $2.55 
 

$14.57 $2.06 
Daily Enhanced A - $15000+ 

 
$36.92 $5.22 

 
$22.15 $3.13 

 
$17.36 $2.45 

 
$14.03 $1.98 

*Daily is defined as a Monday, Tuesday, Wednesday, Thursday, Friday or Saturday. 

 

Some restrictions apply; please consult with your sales executive. 

 

2018 Sunday & Daily Display Ad Pricing 

Display ad pricing is based on the advertiser’s quarterly expenditure, the number of ads run in a given time 
period (Ads/week, Ads/month or Ads/Quarter), the product(s) in which the ad is run, and finally whether the ad 
is run in a *Daily product or a Sunday product.  
 
If your advertising campaign is targeted for short or longer term results, we have effective frequency pricing 
designed to get you results. Whether you want results in a week, a month or a quarter our programs are 
designed to help you get the most from your advertising budget. Because multi-channel advertising increases 
effectiveness, we further incentivize advertisers to purchase a mix of products to increase reach and enhance 
results. 

 

These Sunday and Daily rates are used when the advertiser purchases 
Main News or Northwest News and no other product mix 

 
Retail 

 
Open  

 
3 Ads / Week 

 
8 Ads / Month 

 
16 Ads / Quarter 

Product Quarterly  
Investment Level 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color      
CPI 

 

Space 
CPI 

Color 
CPI 

 

Space 
CPI 

Color      
CPI 

Sunday E - $0 to $2999 
 

$67.22 $9.50 
 

$40.34 $5.70 
 

$31.60 $4.47 
 

$25.55 $3.61 
Sunday D - $3000 to $5999 

 
$60.50 $8.55 

 
$36.30 $5.13 

 
$28.43 $4.02 

 
$22.99 $3.25 

Sunday C - $6000 to $8999 
 

$57.14 $8.08 
 

$34.28 $4.85 
 

$26.85 $3.80 
 

$21.72 $3.07 
Sunday B - $9000 to $14999 

 
$55.13 $7.79 

 
$33.07 $4.68 

 
$25.91 $3.66 

 
$20.94 $2.96 

Sunday A - $15000+ 
 

$53.10 $7.51 
 

$31.86 $4.50 
 

$24.96 $3.53 
 

$20.18 $2.85 
Daily E - $0 to $2999 

 
$53.10 $7.51 

 
$31.86 $4.50 

 
$24.96 $3.53 

 
$20.18 $2.85 

Daily D - $3000 to $5999 
 

$47.80 $6.76 
 

$28.68 $4.06 
 

$22.46 $3.18 
 

$18.16 $2.57 
Daily C - $6000 to $8999 

 
$45.14 $6.38 

 
$27.09 $3.83 

 
$21.22 $3.00 

 
$17.16 $2.43 

Daily B - $9000 to $14999 
 

$43.54 $6.16 
 

$26.12 $3.69 
 

$20.47 $2.89 
 

$16.55 $2.34 
Daily A - $15000+ 

 
$41.95 $5.93 

 
$25.17 $3.56 

 
$19.71 $2.79 

 
$15.95 $2.25 

 
 

These Sunday and Daily rates may be used when the advertiser 
purchases a portfolio mix of 1 or more enhancer products 

 
Retail 

 
Open  

 
3 Ads / Week 

 
8 Ads / Month 

 
16 Ads / Quarter 

Product Quarterly  
Investment Level 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

 

Space 
CPI 

Color    
CPI 

Sunday Enhanced E - $0 to $2999 
 

$57.14 $8.08 
 

$34.28 $4.85 
 

$26.85 $3.80 
 

$21.72 $3.07 
Sunday Enhanced D - $3000 to $5999 

 
$51.42 $7.27 

 
$30.85 $4.36 

 
$24.17 $3.42 

 
$19.54 $2.76 

Sunday Enhanced C - $6000 to $8999 
 

$48.57 $6.87 
 

$29.14 $4.12 
 

$22.83 $3.23 
 

$18.46 $2.61 
Sunday Enhanced B - $9000 to $14999 

 
$46.85 $6.62 

 
$28.12 $3.98 

 
$22.03 $3.11 

 
$17.80 $2.52 

Sunday Enhanced A - $15000+ 
 

$45.14 $6.38 
 

$27.08 $3.83 
 

$21.22 $3.00 
 

$17.16 $2.43 
Daily Enhanced E - $0 to $2999 

 
$46.73 $6.61 

 
$28.04 $3.96 

 
$21.96 $3.11 

 
$17.76 $2.51 

Daily Enhanced D - $3000 to $5999 
 

$42.07 $5.95 
 

$25.24 $3.57 
 

$19.78 $2.80 
 

$15.99 $2.26 
Daily Enhanced C - $6000 to $8999 

 
$39.72 $5.62 

 
$23.83 $3.37 

 
$18.67 $2.64 

 
$15.10 $2.13 

Daily Enhanced B - $9000 to $14999 
 

$38.32 $5.42 
 

$22.99 $3.25 
 

$18.01 $2.55 
 

$14.57 $2.06 
Daily Enhanced A - $15000+ 

 
$36.92 $5.22 

 
$22.15 $3.13 

 
$17.36 $2.45 

 
$14.03 $1.98 

*Daily is defined as a Monday, Tuesday, Wednesday, Thursday, Friday or Saturday. 

 

Some restrictions apply; please consult with your sales executive. 

 



Enhanced Print Products that work with Daily & Sunday Enhanced pricing. 
 
 For pricing of these products please call your Sales Executive at 509-459-5095, or you can also visit us at 
spokesman.com/advertising/ 
 

Enhancer 
Products 

Days Available 

Family Mondays 
Health Tuesdays 
Business Tuesdays - Sundays 
Today Wednesday, Thursday, Saturday, Sunday 
Pinch Wednesdays & Sundays 
Outdoors Thursdays 
North Voice Thursdays 
South Voice Thursdays 
Valley Voice Thursdays 
Spokane 7 Fridays 
Sports  7 days a week 
Classifieds 7 days a week 
Sticky Note Ads 7 days a week 
Preprints Wednesday, Thursday, Friday, Sunday 
Evercannabis Last Friday of every month 
Special Sections See Specials Sections Calendar 
Platinum See Platinum Calendar 

 

 

 

 

 

 

 

 

 

Sticky Note Ads  10,000 24,000 50,000 100,000 
3" x 3" Full color F&B - Main News $82.00 $55.50 $48.50 $44.00 
3" x 3" Full color F&B - Other Section $77.00 $50.50 $43.50 $39.00 
10,000 print minimum – 15 business days in advance for artwork –  
Discounts apply for frequency of distribution – call your Sales Executive at 509-459-5095 

ENHANCED PRINT PRODUCTS THAT WORK 
WITH DAILY & SUNDAY ENHANCED PRICING

BUSINESS
SUNDAY, November 12, 2017

Kootenai Health has been is-
sued permits for a $4.3 million
pharmacy expansion, the tail end
of work on a $45.2 million project
expanding the hospital’s emerg-
ency department and operating
rooms.

This second phase of construc-

tion follows the first, $57 million
phase, which added 100,000
square feet and 150 staffing pos-
itions at the Coeur d’Alene hos-
pital.

The first phase added a spa-
cious family birth center and a se-
cond floor for orthopedics, neuro-
surgery and neurology. 

The hospital’s new first floor
includes 10 labor and delivery

rooms, two cesarean section
suites and 18 postpartum suites,
enabling it to handle about 3,000
births a year in the new unit. The
birth center also has 12 private
rooms for intensive care of in-
fants, including two equipped to
handle twins. They are designed
to allow at least one parent to stay
with the baby in the room.

The second floor, with 32 pa-
tient rooms and a rehabilitation
gym, was designed largely with
seniors in mind. 

The current second phase has
expanded the hospital’s emerg-

ency department, allowing it to
serve more than 55,000 patients a
year. The hospital also added
more operating rooms, bringing
the total to 11 operating suites,
nearly doubling the department’s
footprint. 

Now, with the latest permits,
it’s adding a bigger pharmacy.

The pharmacy expansion is
“not super flashy,” said Andrea
Nagel, spokeswoman for the hos-
pital. “There’s a lot of expansion
behind the scenes.”

By Nicholas Deshais
THE SPOKESMAN-REVIEW

Kootenai Health looks to $4.3M pharmacy project

See DIRT, 6

Dermatologist building in Riverstone;
general contractor plans Hillyard location
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THE SPOKESMAN-REVIEW

By EWU  indicatorsmanager@ewu.edu

100%
WASH.
SPOKANE COUNTY

As a share of total 
families with children

Single parent families with children
A one parent family has a one parent income but still may have many of 
the same household bills as a two parent family. They are less likely to buy 
a home or upgrade into a new one than two parent families.

COLIN MULVANY/THE SPOKESMAN-REVIEW

Coleen
Quisenberry
owns Flexhibit,
a 4-year-old
local
manufacturer
of modular
museum
kiosks. 

When Coleen Quisenberry was
growing up in Coeur d’Alene, she and
her siblings would rush home from
school on their bikes during their
lunch break to watch reruns of “Be-
witched,” the endearing sitcom about
a witch named Samantha struggling
to lead the life of a suburban house-
wife.

It wasn’t Samantha who kept Qui-
senberry spellbound, but rather her

marketing agency.
But more recently, Quisenberry has

switched to Samantha mode and fo-
cused on magic – that is, the magic of
air rockets, augmented reality sand-
boxes and photoelasticity bridges.

Those are some of the science cen-
ter exhibits Quisenberry’s team
manufactures in Spokane and ships
around the world.

What makes her products unusual
is that they easily can be reconfigured
to offer patrons fresh experiences –
hence the company’s name, Flexhibit.

By Michael Guilfoil
FOR THE SPOKESMAN-REVIEWColeen

Quisenberry
balances

established
marketing firm

with burgeoning
Flexhibit, her

Five facts
Business started: 2013
Employees: 10
Focus: modular exhibits for children’s
museums, science centers and schools
Price range: $5,000 to $25,000
More information: flexhibit.com;
(509) 413-2099

ENTREPRENEUR BUILDS 
ON FLEXIBILITY IN CAREER 

THE DIRT

FRONT & CENTER

- E 1 Main

Contact Features Editor Carolyn Lamberson at: 

Vine and Olive Riverstone Eatery and
Wine Bar has opened at the the Village at
Riverstone.

The new establishment features
European-inspired small plates, eight taps
with local beers and Pacific Northwest and
imported wines. The look is rustic and
modern with wood accents and a wall of
wine bins. The proprietor is Naomi Boutz.

Vine and Olive is at 2037 N. Main St.,
Coeur d’Alene. Call (509) 758-7770. On
Facebook:
www.facebook.com/VineAndOliveCda/.

Sweet Annie’s launches Flights
of Fancy

This local ice cream company has
launched a series of seasonal flavors.

Pints are ordered online, then picked up
at a local launch party. Flavors and details
are listed on Sweet Annie’s website. Flights
of Fancy gift cards are also now available.
On the web: www.anniesicecreams.com. 

Cochinito Taqueria is coming
Travis Dickinson, the executive chef at

Clover, is leaving his post to pursue an
eatery of his own.

Cochinito Taqueria is slated to open in
downtown Spokane in early 2018.

The fast-casual taco shop will focus on
using high-quality, locally sourced

ingredients and fine dining
techniques in an
approachable and casual
setting. Cocktails will be
included. So will beer and
wine.

The taqueria will be
open for lunch and dinner
– and maybe brunch,
eventually – six days a

week. The plan is to keep price points
approachable and the atmosphere fun and
accessible.

Dickinson is hoping to open his shop
Feb. 1 in the spot that used to house Niko’s
Greek Restaurant at 14 N. Post St.

Black Angus debuts holiday
menu

Black Angus Steakhouse has a new
holiday menu, including the first-time
addition of braised short ribs.

Through Jan. 15, the restaurant chain
will donate a dollar for every order of
braised short ribs purchased to No Kid
Hungry to provide meals to children in
need.

The braised short ribs feature a rich
cabernet sauvignon wine sauce and tangy
gremolata of chopped parsley, garlic and
lemon zest. They’re served over mashed
potatoes with a side and sweet molasses
bread.

Other holiday menu items are: white
chocolate cheesecake, cranberry-blueberry
seltzer, an orange-pomegranate sparkler
and Mionetto Prosecco.

Find locations on the web at
www.blackangus.com.

Christmastime catch
Anthony’s Restaurants are offering a $50

gift card with each purchase of $500 worth
of gift cards.

The offer is good through Dec. 31. For
details or to order, call (425) 455-0649 or
visit www.anthonys.com/gift-cards/.

Remembering Elsa
Spokane restaurateur Liz Nelson made

sure to write down her mom’s recipe for
Ukrainian cabbage rolls before the family
matriarch died in 2013.

“Keep in mind that my mom was like
your grandma; she didn’t measure
anything and based her recipes and
practices on everything just ‘tasting right,’ ”
said Nelson, who owns Nelson and Phelps
Hospitality with her husband, Curtis, and
business partner Todd Phelps. 

FRESH SHEET

European-style
small plates at 
Vine and Olive

By Adriana Janovich
THE SPOKESMAN-REVIEW

See FRESH SHEET, 3

Dickinson

The air is brisk, and we’ve already
had snowfall. It’s a clear sign that it’s
soup season. 

There’s nothing more comforting
than a hot bowl of homemade soup on a
cold day. It warms the tummy and
soothes the soul. It’s comfort food at its
best. 

Plus, one-pot meals just make life
easier – leaving you more time for
raking that yard full of leaves or
shoveling that snowy sidewalk. 

This hearty Italian soup is packed
with fall veggies and festive colors. I
used sweet Italian sausage in mine, but
if you prefer spicy sausage, go for that.
Garlic and onion sautéed in the sausage
drippings make a flavorful base
alongside beef broth, red wine and
tomato sauce. The tortellini makes it all
the more filling, while fresh basil and
parsley lend a vibrant pesto-like kick. 

For a healthier spin on it, you can use
ground turkey and low-sodium broth.
Chicken or vegetable broth works well,
too. And if you prefer a creamier soup,
add a tablespoon of sour cream to your
bowl. 

Whether it’s 100 degrees outside or
40, I could always go for a bowl of this
soup. 

Italian Sausage Tortellini
Soup

1 pound sweet (mild or spicy) Italian
sausage, casings removed

1 cup onion, chopped 
4 cloves garlic, minced
5 cups beef broth
1⁄2 cup water
1⁄2 cup red wine

4 large tomatoes, peeled and
chopped

1 1⁄2 cups carrots, quartered and
diced

2 cups zucchini, quartered and diced
1 (8 ounce) can tomato sauce

8-10 ounces tortellini pasta
3 tablespoons chopped fresh parsley
2 tablespoons fresh basil leaves,

chopped
Dried oregano, to taste
Garlic powder, to taste
Freshly cracked pepper, to taste
Salt, to taste
Parmesan cheese, for serving
In a heavy bottom pot, brown

sausage over medium high heat.
Remove sausage with slotted spoon and
set aside. In the drippings, saute onion
and garlic until tender. Stir in sausage,
broth, water, wine, tomatoes, carrots,
zucchini and tomato sauce. Bring to a
boil. Reduce heat and simmer,
uncovered, for 30 minutes. 

Skim off fat. Stir in the tortellini,
parsley and basil. Season to taste with
oregano, garlic powder, pepper and
salt. Cover and simmer 10-15 minutes
longer or until tortellini is tender. Ladle
into bowls, top with Parmesan cheese
and serve.

AUDREY ALFARO/FOR THE SPOKESMAN-REVIEW

Soup season has arrived. Add this Italian Sausage Tortellini Soup to your repertoire.
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DOROTHY DEAN PRESENTS

One-pot wonder
Italian sausage tortellini soup makes for an easy and filling dinner

By Audrey Alfaro
FOR THE SPOKESMAN-REVIEW

Eva Roberts has been a professional baker since
1980.

Six years later, she helped found Just American
Desserts with her mother and sister. Of that trio,
she’s the only one who remains in the business. 

Three decades later, Roberts, 58, remains
“obsessed with food.”

What’s your favorite dish to cook at
home? I’m a foodie. I’m obsessed with food. At
breakfast, I am contemplating what I’ll make for
dinner. There’s not one particular dish that is my
favorite. I absolutely love to cook and entertain. I
particularly enjoy doing coursed meals with wine

pairings. I had friends over recently and made
cream of asparagus soup with tarragon and
homemade ciabatta bread for the first course; fresh
strawberry, smoked almonds, feta and baby greens
salad for the salad course; prime sirloin cap steak,
potatoes dauphinoise, haricots verts and bordelaise
sauce for the main course; and lemon pudding cakes
with fresh raspberries for dessert. It is my concept
of “slow food” – enjoying an evening of savoring and
sipping. 

However, I have to say, when you’re cooking for
yourself and you have been working all day, my
favorite go-to food is eggs. I love eggs and their
versatility. Nothing better than a plate of cooked 

CHEF SPOTLIGHT: EVA ROBERTS 

Roberts still ‘obsessed with food’
By Adriana Janovich
THE SPOKESMAN-REVIEW
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On the chance that today’s news-
paper is going to be read before being
used as a place mat and sopping up
spilled gravy, here is an interactive ex-
ercise for you. Let’s play a version of
Name That Tune. This is the holiday
music edition.

Send me your answers to one or
more of the following questions and
your name might wind up in print.
And like the name of Steve Martin’s
character in “The Jerk” appearing in
the phone book, that might really turn
things around for you.

1. What Christmas song makes you
want to harm yourself or others?

2. What Christmas song transports
you back to childhood?

3. What Christmas song once made
you cry?

4. What Christmas song makes you
think of Spokane?

5. What Christmas song do you find
yourself singing along with when it’s
playing on the car radio?

6. What Christmas song makes you
feel like Charlie Brown?

7. What Christmas song makes you
want to dance?

8. Hearing what Christmas song is
a religious experience?

9. What Christmas song makes you
think, instead of urging some guy to
“Kiss her once for me,” why don’t I
just go plant one on her myself? 

10. What Christmas song is obvi-
ously some sort of diabolical mind-
control experiment?

11. What Christmas song would you
include in a movie at just the point
when a couple at long last makes
meaningful eye contact and you know
reindeer games are imminent?

12. What Christmas song did you
never really care for but now regard as
special because it reminds you of
someone? 

JUST WONDERING: If you have or
had a bedtime routine with a pres-
chool child, what do the two of you
say? 

SLICE ANSWERS: After The Slice
asked about appointments already on
your 2018 calendar, the first two re-

sponses from readers involved a mar-
riage and a divorce.

WARM-UP QUESTION: Ever had a
house guest whose ripsaw snoring
could be heard in every corner of your
home?

TODAY’S SLICE QUESTION: Does
your ability to quietly extract left-
overs from a packed refrigerator at 3
a.m. make you think you might have
had a career as a safecracker? 

Write The Slice at P. O. Box 2160,
Spokane, WA 99210; call (509) 459-
5470; email pault@spokesman.com.
Several readers said Tuesday’s front
page featuring the headline about com-
posting humans made them think of
“Soylent Green.”

An interactive Slice quiz: Do you hear what I hear?
THE SLICE

PHOTO
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Eva Roberts has been a professional baker since
1980.

Six years later, she helped found Just American
Desserts with her mother and sister. Of that trio,
she’s the only one who remains in the business. 

Three decades later, Roberts, 58, remains
“obsessed with food.”

What’s your favorite dish to cook at
home? 
breakfast, I am contemplating what I’ll make for
dinner. There’s not one particular dish that is my
favorite. I absolutely love to cook and entertain. I
particularly enjoy doing coursed meals with wine

Roberts still ‘obsessed with food’
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Best Face Forward Youthful skin is an appointment away

Warm and Cozy Banish the winter blues away with hygee

 ARTISTIC MOVEMENT Seasonal events keep art lovers busyBe Our GuestTreat visitors to the best in local dining
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Snow Day Sweaters, scarves  
and more for winter weather

Sounds Like FunEntertaining made easy with  a new sound system 

Munich, GermanyAn authentic Bavarian Christmas

Sweet TreatsBakeries whip up holiday delights

On the chance that today’s news-
paper is going to be read before being
used as a place mat and sopping up
spilled gravy, here is an interactive ex-
ercise for you. Let’s play a version of
Name That Tune. This is the holiday
music edition.

Send me your answers to one or
more of the following questions and
your name might wind up in print.
And like the name of Steve Martin’s
character in “The Jerk” appearing in
the phone book, that might really turn
things around for you.

1. What Christmas song makes you
want to harm yourself or others?

2. What Christmas song transports
you back to childhood?

3. What Christmas song once made
you cry?

4. What Christmas song makes you
think of Spokane?

5. What Christmas song do you find
yourself singing along with when it’s
playing on the car radio?

6. What Christmas song makes you
feel like Charlie Brown?

7. What Christmas song makes you
want to dance?

8. Hearing what Christmas song is
a religious experience?

9. What Christmas song makes you
think, instead of urging some guy to
“Kiss her once for me,” why don’t I
just go plant one on her myself? 

An interactive Slice quiz: Do you hear what I hear?
THE SLICE
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CONSUMER CHOICEWhat coffee drinkers can teach pot growers 

GORGEOUS GLASSLocal artists enjoy sharing talents
 

MORALITY OF MARIJUANAReligious community confl icted

2018 DIGITAL PRODUCT RATES 

Many of our digital advertising products qualify as enhancers to our print products and offer additional 
reach and frequency. Digital advertising is critical to the portfolio mix in producing positive results.  Use 
of digital enhancer products helps the advertiser reach minimum frequency thresholds and increases 
potential results. Make sure to add sufficient impressions to qualify for Enhancer points (noted below).  

Digital Enhancer 
Products 

Ad Size Impressions Time 
Frame Price Print ad 

Equivalent 

ROS (Geo-Targeted) on Spokesman.com 728x90 and 300x250 25K Week $14.04 1 
ROS (Geo-Targeted) on Spokesman.com 728x90 and 300x250 100K Month $11.88 4 
ROS (Geo-Targeted) on Spokesman.com 728x90 and 300x250 300k Quarter $10.80 12 
ROS (Non-Targeted) on Spokesman.com 728x90 and 300x250 40K Week $11.70 1 
ROS (Non-Targeted) on Spokesman.com 728x90 and 300x250 160K Month $9.90 4 
ROS (Non-Targeted) on Spokesman.com 728x90 and 300x250 480K Quarter $9.00 12 

Customized off-site Targeting 1 See sizes below 25K Week $10.00 1 
Customized off-site Targeting 1 See sizes below 100K Month $10.00 4 
Customized off-site Targeting 1 See sizes below 300k Quarter $10.00 12 
Premium Super Leaderboard 2 See sizes below 15K Day $300 .5 
Premium Desktop Dashboard 300x100 40K Day $350 1 

Premium Desktop Anchor 728x90 40K Day $750 1 
ROS of SR Mobile 320x50 20K Month $150 .5 

Mobile Header 320x50 150K Month $1000 4 
Mobile Big Ad 300x250 50K Month $500 2 

1Customized off site Targeting sizes include: 728x90, 300x250, 160x600, 254x133, and 320x50 
2Super Leaderboard sizes include: 1280x100, 970x90 and 728x90 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

2018 DIGITAL PRODUCT RATES

Enhanced Print Products that work with Daily & Sunday Enhanced pricing. 
 
 For pricing of these products please call your Sales Executive at 509-459-5095, or you can also visit us at 
spokesman.com/advertising/ 
 

Enhancer 
Products 

Days Available 

Family Mondays 
Health Tuesdays 
Business Tuesdays - Sundays 
Today Wednesday, Thursday, Saturday, Sunday 
Pinch Wednesdays & Sundays 
Outdoors Thursdays 
North Voice Thursdays 
South Voice Thursdays 
Valley Voice Thursdays 
Spokane 7 Fridays 
Sports  7 days a week 
Classifieds 7 days a week 
Sticky Note Ads 7 days a week 
Preprints Wednesday, Thursday, Friday, Sunday 
Evercannabis Last Friday of every month 
Special Sections See Special Sections Calendar 
Platinum See Platinum Calendar 

 

 

 

 

 

 

 

 

 

Sticky Note Ads  10,000 24,000 50,000 100,000 
3" x 3" Full color F&B - Main News $82.00 $55.50 $48.50 $44.00 
3" x 3" Full color F&B - Other Section $77.00 $50.50 $43.50 $39.00 
10,000 print minimum – 15 business days in advance for artwork –  
Discounts apply for frequency of distribution – call your Sales Executive at 509-459-5095 

.Com/Mobile Ad Sizes ROS or Targeted Impressions CPM
25,000 $10.00
50,000 $9.85
75,000 $9.70

150,000 $9.25
300,000 $8.35
500,000 $7.15

Premium Products Placement Sizes Billing Units Price
Mobile Header 320x50 Per 30 Days $800
Mobile Big Ad 300x250 Per 30 Days $650
HomePage Premium Superleaderboard 1280x100, 970x90, 728x90 Single Day $350
HomePage Premium Superleaderboard 1280x100, 970x90, 728x90 Multiple Days $300
Premium Desktop Dashboard 300x250 Per Day $250
Premium Desktop Anchor 728x90 Single Day $600
Premium Desktop Anchor 728x90 Multiple Days $500
Right Rail ROS 100x525 Day $150
Right Rail ROS 100x525 Month $3,000
HomePage Premium Peel Back 510x510 Day $200

728x90                                           
300x250                                           
320x50

Your Impressions can be 
Run of Site (ROS) or 

Targeted to specific demos 
or geographies

Extend the reach and 
frequency of your campaign by 

advertising on the region's 
largest and most trusted digital 

platforms.



Retail Preprint  Preprint Information 
Flexi Pgs Std Pgs Tab 

Pgs 
Open 
CPM 

 Preprint rates are based on cost per thousand (cpm). 
Single-sheet inserts are those measuring up to a maximum of 93.5 square 
inches (8-1/2” x 11”). All other preprinted inserts,including gatefolds and 
mini-wraps are billed at tabloid page equivalents by measuring the 
square inches per page, as follows: 

 Flexi page: 36 to 80 inches (divide by 2) 
 Tab page: 81-138 inches (use actual pages) 
 Standard page: 139-215 inches (multiply by 2) 

To determine a page count for envelope inserts, calculate the square 
inches of the envelope to identify square inches per page. Count the 
envelope and the total pieces enclosed to establish the number of 
“Tabloid pages.” 
 
Minimum size of insert is “4 x 6” and weight is 60#. Maximum 
folded delivery size must be no larger than 11-3/8” x 11.” Irregular, 
novelty or product sample inserts must have prior written approval from 
the Publisher before acceptance and delivery. 
 
We accept materials from Advertisers and printers with quantity counts 
subject to verification at time of insertion. We may verify count by 
weight, machine recording or other means at our discretion and will 
apprise the Advertiser of shortages. We accept responsibility for accurate 
counts only for inserts printed in-house. 
* 5,000 minimum for local advertising 
* 10,000 minimum for national advertising. 
 

Spokane County Enhanced & Select Market Coverage  
Many non-subscribing households in Spokane County can be reached in 
addition to our subscriber households. 

 Wednesday Pinch is our Enhanced Coverage product and is 
distributed on Wednesdays to a majority of non-subscribing 
households. Delivery to specific addresses is not guaranteed. 

 Sunday Pinch is our Select Market Coverage product and is 
distributed on Sundays by request (opt-in). 

    2 $46.75  

8 2 4 $50.75  

12 3 6 $54.50  

16 4 8 $58.00  

20 5 10 $61.25  

24 6 12 $64.25  

28 7 14 $67.00  

32 8 16 $69.50  

36 9 18 $71.75  

40 10 20 $73.75  

44 11 22 $75.50  

48 12 24 $77.00  

52 13 26 $78.25  

56 14 28 $79.25  

60 15 30 $80.25  

64 16 32 $81.25  

68 17 34 $82.25  

72 18 36 $83.25  

76 19 38 $84.25  

80 20 40 $85.25  

84 21 42 $86.25  

88 22 44 $87.25  
92 23 46 $88.25  

96-128 24-32 48-64 $89.25  
 Discounts are available based on frequency (weeks per year) and Quantity (Percent of Circulation). For Deadlines and 
shipping and receiving instructions, please contact us at 509-459-5095 

 

 

 

 

 

Print & Deliver Inserts 10,000 25,000 50,000 100,000 150,000 

8.5" x 11" Single Sheet  70#  $70.50 $61.50 $55.50 $52.50 $49.50 
8.5" x 5.5" 7 Pt w/ Return Card $64.50 $56.50 $53.50 $51.50 $49.50 
10.5" x 11" - #70  Jumbo $75.50 $67.50 $64.50 $55.50 $53.50 
11" x 17" - 70#  4-Page folded $99.50 $91.50 $88.50 $70.50 $68.50 
10,000 print minimum – 15 business days in advance for artwork – Other paper weights available. 
Discounts apply for frequency of distribution – call your Sales Executive at 509-459-5095 
 

RETAIL PREPRINT


